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SUBJECT 

Marketing and Communications Update 

 

CONTROLLING STATUTE, RULE, OR POLICY 

None 

 

BACKGROUND / DISCUSSION 

In April 2022, the South Dakota Board of Regents launched its most recent marketing 

campaign; Learning Drives Us Forward.  

We are currently in the second year of our three-year partnership with Lawrence and 

Schiller. The campaign aims to increase awareness about South Dakota's public university 

system and the importance of higher education for the growth of our state's economy. 

Messaging also highlights the unique offerings of each institution within the system.  

• During the campaign's first year, impressions totaled 14.7 million, with over 1 

million interactions.  

o Mediums: Audio, Native, Social, Out of Home (Billboards), Social, Video 

• In year two, impressions total 14.4 million, 99% of our annual goal, and our 

interactions are at 320,000 for the first six months of the year.  

o Mediums: Display, Social, Video 

 

Additional Communications Campaign elements as outlined in the BOR Strategic Plan: 

• Rebrand and new logo, finalized Spring 2022. 

• Enhance Factbook, updated for the 2023 Legislative Session / Ongoing 

development.  

• Enhance website, currently in progress. 

o November 2023 launch 

 

IMPACT AND RECOMMENDATION 

Not applicable. 

 

ATTACHMENTS 

Attachment I – 2023 Campaign Materials 



15 Second | Learning and Leading Video
30 Second | Learning and Leading Video
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https://l-s.sharefile.com/share/view/sf96a18a5cf8d4bb49ba48fa6e7b179a6
https://l-s.sharefile.com/share/view/sf96a18a5cf8d4bb49ba48fa6e7b179a6



